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Global Health and Care Landscape: 
The importance of human-centred 
design in technology-enabled care
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We work to redefine how 
we age and improve the 
quality of life along its 

different stages by 
enabling the leading 

innovators in longevity.
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Some of our interactions (and counting).
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Our programmes.

UK//China
accelerator

Enabling what people ‘care 
about’, what matters to them, 

with technology

Enabling insights and business 
access to one of the biggest 
global longevity economies.

Fully funded with 3M£
from UK Government

Fully Funded with 5.5M£ 
from UK Northeast Region

Seed funded with 

150K from UK ResearchF
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To empower citizens to 
influence the future

Our mission?
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I have an intimacy with my own condition. 
I wanted to get that across to researchers & 
innovators that perhaps the best person to 
help is someone like me, who is an expert 

by experience

Clement, Voice Member (UK)
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We are uniquely positioned to enable research & innovation 

+ The intelligence 
of people’s life 

experience

The intelligence, 
generated by 

human ingenuity +
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Ageing      Intelligence+
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Building a Global Collaboration 
Network… Together

Voice
USA
New York

Voice CANADA
Hamilton, Ontario

(at McMaster University)

Voice
COLOMBIA
Bogotá

Voice SPAIN
Barcelona

Voice ITALY
Milan

Voice HQ | UK National  

Innovation Centre for Ageing  
Newcastle

Voice TAIWAN
Taipei

Voice INDIA
TBC

Voice
SINGAPORE
Singapore

Voice THAILAND
Bangkok

Voice AUSTRALIA
Melbourne

(at Monash University)

Existing Voice

Chapters

Future Voice

Chapters

Key
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By 2050, 31 countries, will have the 
same percentage 
of older adults of Japan’s today.

By 2050, 
422 Million 
people 60+.
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The Second billion 
(over 60) 
is expected
by 2050.

2B
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Global implications
for technology 
enabled care?
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Humans / Redefining who we are and who we are 
becoming. 
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Housing / For the first time in more than 130 years, 
Americans ages 18-34 are more likely to live with their 
parents than in any other living situation. 
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Generating an international 
dialogue on needs-led
technological innovation*…

*Products of aspiration 
not desperation
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Singapore
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Taiwan
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Newcastle, UK Milano, Italy
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Good design does not 
always mean 
creating something 
new…
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A responsive companion 
supporting the mobility of 
older adults.

“PFF is interested not only in NICA’s research 

agenda but also in its community partnership 

model, working with various local and regional 

entities and organisations, so as to improve our 

products, refine their capabilities, and, most 

important of all, to contribute to the building of 

thriving neighbourhoods and communities.”

Jeffrey Schnapp | Co-Founder and Chief 

Visionary Officer

This citizen-led project examines how users 

adopt this ‘tech companion’ and evaluate how 

it can help mitigate loneliness and isolation, 

boost healthy behaviour by encouraging more 

walking and foster more independent and 

sustainable living.

Challenge

Action

Outcome

Piaggio Fast 
Forward’s Gita® 

Through a series of workshops, user testing 

and interviews, the team at NICA worked with 

our Voice community and residents at The 

Overlook (a living community for older adults 

in Massachusetts), to understand how Gita® 

will be accepted by older adults and their 

stakeholders. Exploring how Gita® can be part 

of our future landscape, be accessible to all, 

and support healthy ageing and independent 

living. 

It is hoped that using the Gita® robot will

encourage older people to walk more, giving 

them more confidence to go out into their 

communities by acting as a responsive 

companion and making them feel more 

connected with the outside world.

Product User
Testing

1-2-1
Interviews

Speculative
Workshop

Consumer 
Discretionary Sector
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Personal Assistant

Illustrated by Roseanne Wakely
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Illustrated by Roseanne Wakely

Robot ‘Pet’
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Illustrated by Roseanne Wakely

A ‘Talking Stick’



ALL RIGHT RESERVED © NICA+VOICE - 2024

Illustrated by Roseanne Wakely

Intergenerational Play
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Key takeaways for TEC

> We have more shared experiences & challenges 
than differences

> Personalisation is non-negotiable. Choice is crucial.

> Innovating for now vs Innovating for the future

> Collaboration is key

> Human-centred design is the future trend
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Thank you.
Alex Mitchell
Head of Voice® Operations & Strategic Partnerships

alex.mitchell2@Newcastle.ac.uk

www.uknica.co.uk
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